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The Challenge

• Attract and retain the best talent / help recruiters fill 

open positions

• Desire to be recognized as a best in class 

employer 

• Member* engagement and pride

• Elevate external employer brand awareness and 

perceptions

• Elevate overall brand awareness 

Solutions Delivered

Employer Brand Creative Brand 
Concept Development, Taglines, and 
Copy. 

Social Media Strategy, Content 
Calendar and Branded Content 
for Employer Brand marketing 
on Linkedin

EVP Research, build and strategy
Top Employer 
Awards Applications

Photography and Videos Employer Brand Playbook

Internal and External Activation 
Strategy and creative for Driving 
Engagement and Talent Awareness

Internal Communications 
campaign for employees at each 
stage of life

Careers Site revamp
Posters and PATHWAY 
advertising



Creative Concept Imagery – A mix of individuals and emerging technology
9



Creative Activation - Website
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Creative Activation – Social Media Content
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Creative Activation – Employer Brand Playbook
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Impact
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200% Increase in Talent Applications 
through Social Media

15% Jump in Engagement Scores

50% Improvement in Quality of Hire 
Metrics 

100% Jump in Employee Brand 
Ambassadorship and Content 
Marketing

Won Great Place To Work and 

TOPS employer awards 




